LA CUMBRE LATINOAMERICANA DE COMUNICACION + CREATIVIDAD + INNOVACION + MERCADEO
+PARTICIPANTS

The audience of Cartagena Inspira was comprised of senior executives from Latin American
companies in various sectors of the economy and with high decision-making power, including
recognized multinational advertisers, advertising agencies, media centers, resource and service
providers from the sector, and media outlets from throughout the region.
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Marketing and Advertising I . 7%
Presidency | Management I 24%
Commercial and business I 12%
Others I 0%
Creativity and Design I 7%
Strategy and Innovation I 7%
Communications B 6%
Others B 50

v' Education
v Commercial Banks
v Pharmaceutical, Medicinal, Cosmetic and

v Management and Business Administration Toiletry Products

Consulting
v Technology

v Food and Beverages

v’ Health
v’ Retail

v Electric Power Type of Industry




